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Jostein Gripsrud:
The Dynasty Years. Hollywood
Comedia/Routledge, London, 1995 (Television and Critic
Media Studies)

It is not often that academic monographs manage to elicit 
les and laughter from the reader. With Jostein Gripsrud’s b
such amusing moments are not rare, as he draws unexp
parallels between cultural phenomena, or exposes the ab
ity of academic opponents’ viewpoints. One of the really p
cious moments is when JG reflects on the problems Sta
Fish would have had illustrating his theory of readers’ pow
if the names on the classroom blackboard that his stud
(mis-)took for a 17th century religious poem (and which acc
ding to Fish could have consisted of the names of the facul
any college) had not been Jacobs-Rosenbaum, Levin, Th
Hayes and Ohman, but Gentikow, Gripsrud, Hausken, Jo
sen, Kolbjørnsen, and Larsen (12)!

The book is a tremendous achievement. It sets out to
complish a number of complex and challenging objectives
succeeds in most of them. The central question is to exp
”what is the meaning of Dynasty?”, understood as a comple
phenomenon with economic, professional, textual, cultural,
cial and political dimensions. In other words, the study
’holistic’, its theorizing and data analysis spanning over b
production, text, and audiences.

Echoing the author’s own words, the book is then about
Dynasty phenomenon in the US and in Norway, interpreted
a symptom of the internationalization of culture; commerc
lization of the media; changing relations between elite and
pular culture; and the weakening of traditional institutions
popular enlightenment, notably public service television.

It is a declared aim of the book to contribute to the de
lopment of media and cultural studies by progressing thro
a constant dialogue of theoretical positions and empirical 
lyses. In its cultural politics it strives (without entirely succe
ding) to balance – in a kind of ambivalence that has bec
more and more necessary in order to grasp complex cul
processes – between a rejuvenated Frankfurt School cr
perspective on the one hand, and the populist position of m
recent postmodernist and/or reception-oriented position
the other.
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In the Introduction, ”Signalling a Position”, JG presen
himself as a scholar who wishes to focus on the media t
while also recognizing the importance of undertaking em
rical studies of audiences, or in other words – ambivalent
combining a measure of ’determinism’ with a measure
’agency’.

Chapter One, ”Hollywood Speaks”, deals with the deter
ning constraints and human agents of the cultural industry 
duction process. Thoroughly researched in a vast numb
publications and personal interviews, it reads almost lik
classic ’whodunnit’ story (Who invented Alexis, and why
JG meticulously interrogates all ’suspects’, from produce
writer and actor, pointing out both the role of production r
tines and the scope for individual creativity. Surprising to 
me, perhaps, one conclusion is that in bringing ”a new m
textual quality to prime-time drama” Dynasty produced some-
thing which ”to me (...) will pass as ’creativity’” (61). On th
whole, however, JG clearly leans toward a more Frankf
oriented view that sees ”little room for personal, creative
ideologically deviant manoeuvres” (28) in the economic a
professional standardized routines of cultural production.

In addition to dealing with determinations within cultur
production, JG in this chapter also addresses the questi
determination between production and consumption. Co
nuing on the – necessary – note of ambivalence on this is
he notes how, even when ’production comes first’, consid
tions of production and consumption are inextricably int
twined, as producers are in important ways in tune with
target audiences, conduct official and unofficial pretests, 
Before going on to analyze audiences later in the book, JG
seeks to ”establish the plausibility of significant links betwe
the process of production and the process of reception” (5

The chapter is symptomatic of the way Gripsrud wo
throughout the book, insisting on a mutual feedback betw
theoretical and empirical work: First some theorizing ab
cultural production; then some empirical research that m
illuminate the issue; finally returning to theory in order to p
sibly revise our understanding of authorship and subjectivi

In Chapter 2, ”The Cultural Debate of the Ages”, we mo
from Hollywood to Norway, in order to witness JG’s explor
tion of the ’Dynasty event’ in a country in which, due to spe
cific historical, political and cultural circumstances, the imp
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tation of the serial was disrutively controversial, and had 
ting effects not only on media policy, but on realignments
the cultural realm as a whole. The chapter thus demonst
”how it was possible for a Hollywood television serial to b
come both a sign of a historical shift in broadcasting and 
tural traditions and also an instrument for such change” (
The scenario analyzed here includes Norwegian political, 
tural and religious history; the nationally specific tradition
single-channel public service broadcasting; the role of 
press for public debate; and the dilemmas of intellectuals fa
with the seemingly unstoppable commercialization and 
trenchment of cultural values.

The chapter’s theoretical outlook is, again, and necessa
ambivalent: On the one hand political economy factors (te
nology, capital, the state) are seen as prime movers in brin
about cultural change. However, although as a good Ado
Habermassian he is not entirely pleased with the superfici
of the voice of the people as represented by the tabloid p
JG ascribes the decisive influence in getting Dynasty on to
Norwegian screens to popular agency, articulated thro
newspaper debates:

Though it may be hard to accept in some circles, it seems
one has to conclude that the ’commercialization’ of both
television and print media actually, in this case, con-
tributed to a form of cultural democratization. (...) The
commodified forms of (pesudo-)debate formed a pres-
sure which could not be neglected. (98)

Chapter 3, ”Dimensions of Domestic Reception”, presen
wealth of empirical data about the Norwegian Dynasty audi-
ence, which are situated in a range of important theoretica
bates. The most interesting of these from my point of v
deals with the constitution of the analytical object when a
lyzing a tv serial consisting of hundreds of episodes. WhatDy-
nasty comes to mean for audiences depends not only on
’primary’ serial visual, verbal, and musical text itself, but a
on a number of intertextual dimensions: ’secondary” (print m
dia coverage), ’tertiary’ (viewers’ verbal interaction about 
serial), and even ’quadriary’ (viewers’ intertextual repertoire
general). JG argues convincingly, and ambivalently, that 
necessary to maintain ”the centrality of the text proper 
while acknowledging and assigning vital importance to 
masses of surrounding texts” (130). The data analyzed in
chapter all come from ’non- primary’ sources, leaving 
analysis of the Dynasty text itself for chapter 4.

Insisting on the need for methodological pluralism Gri
rud collected data through surveys, newspaper coverage oDy-
nasty, and ’fan mail’ sent from viewers to the Norwegi
broadcaster. Through the survey data we are enlightened 
the demographic composition of the audience; Dynasty as a
topic in everyday life; viewers’ attitudes, critical or pleasura
le, to the serial: and viewers’ perceptions of the serial’s pr
mity to real life. JG makes the most of the survey appro
offering subtle interpretations of the statistical data, while a
recognizing its limitations.

Newspaper coverage of and debates about Dynasty in the
newspapers are found to have mainly influenced the public
bate with distanciated (critical or camp) readings, represen
52
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’pure taste’, whereas magazine coverage adopted an uncr
emotional type of involvement typical of ’barbaric taste’.

Finally, JG analyzes 144 letters mostly from lower-cla
female viewers to the broadcaster, stressing the experie
contrast between Dynasty and all other (male-oriented) tv gen
res then available to them, and the sporadic glimpses of 
dered programme pleasures the letters provide.

Concluding on these types of audience data JG states
”nothing encountered in the analysis f reception, except the
fusal to watch, seriously contradicts or otherwise challen
the ideas and intentions of the producers of the show. (...
convincingly ’subversive’ or ’aberrant’ readings were disco
red” (160). This conclusion is presented (in italics!) as a 
vastating blow to the claims of some reception research
who (like John Fiske, whose work is unfortunately discus
as representative of ’reception research’) have indulged in
sistance raptures.

However, this conclusion is more revealing of the limi
tions of JG’s audience data than of previous reception rese
The survey merely provides insights into viewers’ attitud
not their contextualized experiences of programme cont
and, by his own admission, nor do the letters ”provide dir
insight into the way people experienced Dynasty” (145). It is
of course possible that Norwegian viewers produce no ’a
rant’ readings; but it is the greatest shortcoming of the b
that it presents no real reception data that could demons
this.

Chapter 4, ”Reconsidering (Prime-Time) Soap Opera”,
fers a detailed discussion of the genre of soap opera and i
rious sub-genres, focusing on the dilemma of feminist scho
wanting to point out both how soap operas contribute to
patriarchal repression of women, and how ”the never-end
soap opera opposes the dominant ’masculine’ narrative fo
(170).

Other issues dealt with are the meaning of serial repet
and a long overdue serious and competent consideration o
rhetoric of music in film and television. This leads on to a b
liant thematic analysis of the Dynasty title sequence which
sees Bill Conti’s serial theme as one of the elements that 
tralize the serial’s potential polysemy.

The general drift of chapter 4 is, unfortunately, away fr
ambivalence. Instead, as if the author is ultimately unabl
live with the balanced ambivalences proposed in the 
chapters, the analyses of this and the following chapters s
to be increasingly founded on economic and textual pers
tives that favour a determinist and functionalist understand
of popular culture.

The relation between the commodity form and cultural 
sponse is presented as direct: Since soap opera is ” an aes
form which, as a matter of historical fact, was invented
promote the sale of consumer goods and consumerist conf
ism” (183), it is a ”cultural production which, particularly i
the US tv institution, openly serves the at least slightly dubi
main function of producing happy, obedient consumers” (1
Perhaps US consumers are happy and obedient (or mayb
obedient...?), but is this a result of their enjoyment of soap

More specifically, Dynasty in this perspective serves ”to re
duce what was once a vision of the human condition to a s
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 the
audio-visual and narrative devices which arouse titillati
and emotions which are not tied to anagnorisis, recognitio
insights into, or ’knowledge’ about the conditions of hum
existence in today’s world” (183). This sweeping denial of a
possible insight- giving potential in soap opera is purs
further in the following chapter’s textual analysis.

Chapter 5, ”The Not So ’Polysemic’ Dynasty Text”, unde
takes an impressive, multi-faceted critical analysis of Dynasty,
on the basis of 8 episodes (described in the 30-page appe
from the ’never-ending’ serial that all belong to what JG c
” Dynasty as we know it”, i.e. the time after the first 13 ep
sodes, the point at which Alexis was introduced in the se
universe.

The analysis presents a theoretically anchored abundan
original and witty perspectives, as it deals with the seri
patriarchal core (the centrality of Blake); narrative time a
narrative desire; the dominance of plots over characters;
tual invitations to involvement and distanciation: schizoph
nic character identities, and conflictual characterrelations.

The latter are explained through a useful, and humor
metaphor comparing them to ”the hierarchical, upside-do
’tree’ structure of IBM computer directories. Blake is the ’
prompt, and not because his name is Carrington” (217).

Perhaps at this point I ought to inform the reader that
very title of chapter 5 (The Not So ’Polysemic’ Dynasty Tex
and consequently many of its analytical observations, exp
ses a perspective on meaning with which I fundament
disagree. As someone who has analyzed the reception oDy-
nasty in a social-semiotic framework, it is my view that ’pol
semic’ is not something a text ’is’, but something that any 
may become for its readers. Therefore, the question of p
semy cannot be resolved by textual analysis, however se
ve. It is at least possible that a reception study would hav
vealed a not so ’monosemic’ Dynasty text.

Naturally in a linguistically and culturally homogeneo
society like Norway, a serial like Dynasty is bound to trigger
many shared meanings in the audience, but it is equally li
that there are going to be differences, idiosyncratic as we
culturally structured ones. Maybe, unlike JG, many view
find the minimal narrative resolutions of conflicts (which J
acknowledges, but then dismisses as ”not worth mention
(222) quite satisfactory ? Maybe some viewers are able to
just alternate between involved and distanced reading p
tions (232), but to occupy both simultaneously? Maybe no
viewers would go along with the, in my view somewhat st
ned, interpretation that practically all character relationsh
(including Jeff/Alexis, Blake/Krystle, Jeff/Kirby, p.234ff.) ar
not just promiscuous, but of an imaginary ”incestuous” kin

What we get here is only the hegemonic part of the stor
which no visual, verbal, or musical detail is accidental, bu
part of a successful, carefully orchestrated strategy: produ
intentions find expression in the text, and are in turn real
by the audience, showing that Hollywood’s hegemony wo
bringing across ”the show’s Reaganite political messa
(233). There are no fissures, no surprises, no real change 
text. Maybe so, but textual interpretation remains unable to
whether members of the audience may have changed, or
be in the process of changing (even ’incrementally’ as Rad
53
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concludes in her reception analysis of romance novels)
instance in their perception of gender roles (Krystle, Fall
Alexis), homosexuality (Steven), big business (Blake, Ale
Adam), or ethnicity (as when Blake discovers that Dominiq
is his black half-sister).

In other words, the presence or absence of ’lasting chan
in the textual universe tells us nothing about changes, flee
or lasting, in the audience universe.

The concluding Chapter 6, ”The Social Meanings of So
Opera and the Dynasty Event”, attempts to put Dynasty and
soap opera in general in cultural, social and historical pers
tive. Among other things JG discusses whether soap op
can be seen as expressing a particular ’women’s time’. W
arguing against any kind of essentialism in conceptions of 
der, he on the whole supports this idea, finding that a sig
cant portion of the genre’s critical potential resides in this t
tual counter-tendency to dominant ’male’ forms of linear tim

The conclusion also asks whether Dynasty can be seen as 
modern form of ’melodrama’, i.e. a popular emotional a
didactic drama about the compelling consequences of
struggle between good and evil? The answer is negative
cause ”melodrama depends upon closure” in order to pro
its symbols and moral lessons; ”Never-ending serials will 
always disrupt any equilibrium, any conclusion”. According
JG this ”logically implies that no moral lessons can emerg
the never-ending serial can never make a definitive ’statem
on anything” (246).

This point is developed into a full-fledged essentialism o
Ending in the statement that ”as long as an ending is there
text invites sense-making reflection” (249). So no textual 
ding, no audience reflection! This is a bold statement com
from someone whose data as previously noted do not pro
direct insight into the way people experience Dynasty. The im-
plications of this view are staggering: For instance, if y
watch 71 episodes of a soap before you realize that it is ne
ending, then presumably you will be engaging in ”sense-
king reflection” until that moment? From then onwards y
will not? And maybe the reflections already engaged in w
suddenly be eradicated, since ”the function of a story’s en
precisely to provide a point from which the preceding part
it take on meaning” (248)?

The argument adds an element of terminological equivo
tion when it goes on to claim that American daytime soap o
ras (because of their everyday realism and synchronicity 
daily life) are like journalism, since they portray ”’parall
worlds’ which each individual episode reports on. It thus
fact fundamentally questions their status as ’narratives’ in
ordinary sense of the word”, i.e. they become ”information, 
narratives” (250). However, this view ”does not mean that t
do not contain ’stories’. They do, just like journalism and r
life” (252). Not ’narratives’, but still ’stories’ – I must confes
I am lost.

The purpose of making this argument, it turns out, is t
JG wishes to restore a measure of ambivalence, as it wer
lending a bit of respectability to the soap genre, comparin
to a socially useful ”journalistic running commentary on soc
life, social conflict, social change (...)” (251). But since so
opera’s ”running commentary on social life” is presented in
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never-ending generic format, it must follow logically from t
preceding argument about endings that the reflective pote
of its commentary is totally lame?

Consequently the reader (this reader!) is left with the c
tural-political message that in a democratic society soap o
should be tolerated in the tv schedule of public service br
casters, not because of any positive contribution to popula
flection, but simply because dominated social groups ha
right to programming that is in tune with their barbaric tast

On the last pages of the book JG worries that readers
have found his relatively detailed discussion ”a bit tedio
(259). I can assure the hopefully many readers of the book
I had no tedious moments when reading it. On the contra
is a stimulating and provocative book, good both to think w
and against, although its last chapters turn out to be 
pluralistic in approach than the first chapters seemed to 
mise. However, it is still an impressive contribution to conte
porary media and cultural studies, and because of its ho
analysis of Dynasty’s cultural circuits it will have a lasting in
fluence on the future development of the field. That is also 
I have discussed it at such length.

Kim Christian Schrøder
Department of Languages and Cultur
University of Roskilde
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Eli Skogerbø:
Privatising the Public Interest. Conflicts
and Compromises in Norwegian Media Poli-
tics 1980-1993.
University of Oslo. Department of Media and Communicatio
IMK Report No. 20, Oslo 1996 (375 pp.)

Eli Skogerbø’s book Privatising the Public Interest, is a dr.
polit. dissertation sucessfully defended at University of Os
May 1996. The dissertation contains extensive theoretica
flections and historical analyses of recent Norwegian me
policy.

In her establishing shot Skogerbø contends that betw
1980 and 1993 the Norwegian media landscape went thro
large changes – changes that have influenced political pr
ties especially within the Labour Party’s position on the pr
subsidy system, public service and regulations with a s
from emphasising the so-called postive rights to a varied m
of media content to the negatively defined rights of the ind
dual’s freedom of expression and choice. At this early st
one wonders whether the changes surfaced out the blue 
if they were not the result of political decissions and proce
themselves.

The focal point in the thesis is the changes especially re
ding the press and local radio and television but in a bro
sense also the attitudes to and arguments for and against
lation of the media and the market forces – a core issue no
ly in Norwegian media policy but in most European countr
as well during the period.

In analysing and discussing the development three ob
tives are presented: to discuss how specific obligations o
media towards the public have been justified; with the ba
ground in these justifications to evaluate the developmen
political objectives and regulations; and finally to compare 
outcoming structural results of recent Norwegian media po
and its main objectives and goals. These three objectives m
rialise as three tracks in the thesis.

Before embarking on the mentioned tracks Skogerbø in
first part (chapters 1 and 2) outlines the structure and logi
the thesis and discusses a series of fundamental theoretica
methodological categories and concepts.

Regarding the definitions of categories brief discussi
and definitions in the first chapter on mass, media and de
cracy and interrelation between them are presented.

This part pre-echoes the following theoretical investig
tions, which therefore will be delt with later, but one importa
statement needs to be emphasised at this point, namel
chosen defintion of the media:

Here, the concept is restricted to the media of public com-
munication, that is, to the media in their capacity of being
public institutions for communication and information.
(p.7).

By choosing this point of departure the thesis places it
within the tradition of analysing and understanding the me
as part of the political sphere and democratic processes
consequently primarily understands the audience as mo
less rational, political citizens. By chosing this definition t
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analyses of the theoretical background for the policy deve
ment and the evaluation of its results when implemented
the danger of being circular or even tautological in the se
that the merits and justifications of recent media policy 
analysed within the very logic of the theoretical concepts w
the same limitations – and one could add, as time goes 
least, the same blindspots regarding the societal function
the mass media and their heterogeneous use values for t
ceivers or users. It thus could be argued that the adopted
cept of democracy and the role of the media is to a certain
tent a static or ahistoric measure and accordingly not s
ciently encompassing the dynamics and development of de
cracy and the various and changing needs and attitude
people understood as both ’citizens’ and ’consumers’ and 
they are best catered for, let alone the profound changes i
structure and rampant proliferation of the mass media du
the recent decades and the possible theoretical ramificatio

Methodologically Skogerbø, in chapter 2, discusses the
ferences between normative and positive approache
drawing upon Hume (ought and is), Weber ’s work on objecti-
vity and Bjørn Erik Rasch’s discussions on positive and no
mative analyses and positive and normative theory relate
the core question of the purpose or rather knowledge interest.
To cut this part short Skogerbø states that she consciously
ces values and value judgements at the centre of the an
(and) thereby placing (herself) within the realm of a norma
(evaluating), as opposed to positive (explaining) analysis.

This approach is adopted in order to fulfill the objectives
analysing the policy development and the outcome of t
Now and again it is emphasised that the thesis is delimite
analysing and evaluating the structural issues and not medi
performance, e.g. the development of journalism and prog
me formats or content as such. Obviously this delimitation
its problems as it excludes the possibility of substantiating
role and effect of the media and the possible merits or sh
comings of the operationalisation of media policy. That is, h
it materialises as media products.

By excluding the content, the danger is that the media
left as black boxes, though it must be admitted that includ
content would have been quite difficult as valid and exten
data on the matter hardly exist, a fact that indicates the m
nality of content and programming analyses in media resea
Skogerbø, thus, is not the only one to blame.

In the first track, tracing and analysing theories of demo
cy, Skogerbø emphasises the liberty of expression and th
berty of the press, both understood as negatively def
rights, as two fundamental preconditions for establishing
mocratically organised societies. With ample critical dista
she goes through the early, more or less explicitly religiou
founded, writings of Milton and Locke and Mill’s  more secular
or logic arguments and preoccupation with the right of the
dividual as opposed to both the state and the majority. The
jor observation at this early stage of defining democracy is
lack of distinction between the liberty of expression and th
berty of the press. The missing distinction is abscribed to
historic context, whereas later a distinction between the 
becomes particularly important as the liberty of expression
sition justifies regulations and obligations to secure the rig
55
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of the individual, whereas the liberty of the press-position 
consequence includes property rights and editorial autono

In the following chapter (4) Skogerbø takes us throu
more recent theories of and reflections on democracy, com
nicative rights and justifications for regulations and oblig
tions in media policy. Focus here is what Skogerbø interp
as a shift towards emphasising the citizen and citizens’ rights
(positively defined), and even more importantly that this s
is primarily observed within the political left tradition in th
theoretical struggle for justifying media regulations and 
strictions in order to defend citizen’s or civil rights especia
regarding the public service area. The very precise, deta
and critical investigation into current theories and positions
cludes the confrontation between Dewey and Lippmann in the
United States and recent Western European works of Garn-
ham, Blumler, Curran and Keane – and of course Habermas,
whose Strukturwandel der Öffentlichkeit from 1962 has had
imense impact on media studies on the European continen
recently, when translated into English, also among an
american scholars. Habermas’ ongoing project is illustrate
including his work Faktizität und Geltung (1993), where his
earlier, perhaps idealistic positions are modified although 
emphasising the importance of the public sphere as a spac
public deliberation and discourse.

With the risk to watering this very exellent chapter dow
too much, one observation is that the notion of the citize
profoundly important in the described works and even mor
the destinction beween people as citizens and as cosume
the attached freedom rights. Following this regulations and
strictions in the media field in order to secure the rights
people as citizens are justified. Or as stated regarding the
bermasian tradition:

Habermas provides a compelling argument for claimi
that there must exist media for the public communication 
have obligations towards the public, not only towards 
market. Consequently there must also exist criteria on wh
to justify media policies that are directed at maintaining the
obligations. (p.109).

And even more operational:
The only existing regulatory models that have endorsedci-

tizens, that is, people in their capacity of being citizens with
explicit rights to information and communications resourc
are the public broadcasting and telecommunications inst
tions in Western Europe, that is, strictly regulated public 
stitutions. (p. 111).

Skogerbø points to the fact, though, that public service
rather tricky or ill-defined term. In the concluding remarks a
referring for instance to femist critisism the latter quotation
modified in the sense that the public service broadcasting
tems ’as we know them’ might not be the only solution. W
this solution might be is not elaborated on here, and the m
tioned authors (Granham, Blumler etc.) are not of much h
as Skogerbø correctly rejects them as

...none of them are more than suggestive when it comes to
defining excatly what this need or right consists of, and
even more critical, what regulations that can or should
be used to secure that these rights are catered to. (p. 120)
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The fifth chapter deals with the so-called radical alternat
The chapter focuses on research conducted during the la
years with local or community radio and television as the 
pirical field. From the outset the concept of participation p
yed an important role in promoting these new media as a
to decentralise, de-monopolise and democratise the m
structure.

The chapter, not surprisingly, takes us back to the e
1930s when Brecht suggested that sound radio given the ri
societal circumstances had profound democratic, emancip
ric and even revolutionary potentials if given in the hands
the people and to the early 1970s when Hans Magnus Enzens
berger, inspired by the emergence of portable video equipm
and cheap radio transmitters, repeated the potentials o
electronic media in distinguishing between repressive 
emancipatory media set-ups.

The advent of community radio and television underst
as non-professional and non-commercial facilities paved
way for considerations on access and participation and th
lief that these new outlets would turn out to be vehicles
alternative voices and points of view hitherto surpressed by
hegemony of the public service monopolies and commer
media companies.

It is a well-known fact that the development turned 
slighty different than the forecasts suggested or hoped for.

Skogerbø concludes that the development led to a rep
ment of the radical participatory model in favour of a mode
a representative communicative democracy. The empi
development where the radical alternativ vanished into a m
ginal pehonomenon among the proliferation of commerci
and mainstream oriented stations is unquestionable, but h
surprising. The major problem in this chapter is that it is li
ted to very few references within this specific field and t
more general theories on participatory democracy are no
cluded. It could be argued that the chosen references are 
all theories but a mixture of empirical observations and an
sis and loyal or perhaps even naive hopes or dreams s
with the practioneers. It also seems to be a bit out of propo
that the primary source on the claimed theoretical shift 
representative communicative democracy model is a confe
ce paper by Karol Jakubowicz in 1988.

The second track, primarily on Norwegian media pol
development in the ten years period, is introduced by a br
chapter (six) on the international development of technol
and policy with a natural emphasis on the European scene

In describing the delvelopment towards the proliferation
internationally distributed channels one could have expect
more elaborate analysis of the powers behind this develop
and its market and economic logic. Even more so as it is 
rectly stated that this development has influenced national
dia policy, a formulation which comes close to being an un
statement. For instance one lacks a description of the stru
between Intelsat and Eutelsat in the beginning of the 19
and the interdependence between telecommunications p
and planning and media policy examplified by the fact that 
telsat in the early 1980s decided to use its communication
tellite transponders for distributing television due to what w
estimated to be temporary overcapacity – and in downr
56
conflict with the delicate compromises on allocation of DB
frequences reached between the European countries in 19

If this empirical line had been followed it would have b
come much more clear how European Union initiatives suc
the Television Directive of 1989 more or less could be des
bed as post-festum actions primarily adapting regulation
already existing realities.

Nevertheless Skogerbø correctly observes how the pol
winds changed during the period in favour of liberalising a
privatising the electronic media hand in hand with the issu
of an array of regulatory initiatives .

In chapter 7 the changes in Norwegian media policy 
analysed centered on the press subsidy system, the intro
tion of local radio and television and consequently the lift
of the NRK monopoly, and finally the establishing of the 
cond national television channel.

The objective of the chapter combined with the followi
chapter 8 is to identify the objectives for the press and bro
casting policies promoted by shifting governments, to map 
explain the variation of the objectives and the transistion
objectives and justifications for different types of regulation
and finally to evaluate the goals and objectives in relatio
the normative positions dealt with in the previous chapters

The sources used to analyse the development are main
ficial documents such as committee reports, governme
white papers and actual decisions.

The first of these, and thus setting the scene, is a 198
port on Mass Media and media policy by a commit
appointed in 1977 with the aim of describing the media lan
cape and the effects of the media, to forecast the develop
and to propose possible political initiatives. The report stre
four major functions of the media: diversity of information, e
lightenment, the role as the fourth estate and finally to hav
integrative effect on societal conflicts and differences. The
port had little political effect though, as many of the propos
did not match the taste of the government, which in a w
paper one year later stressed the importance of protectin
liberty of expression as the basic and fundamental value, 
emphasising the negative rights.

In Norway a press subsidy system was introduced in 1
to avoid the closing of daily or weekly newspapers, especi
the so-called second papers on local markets. The system
worked out primarily by representatives from the press its
and only the Conservatives voted against the system bas
the argument that subsidies would distort competition. U
the mid 80s the rationale of the system was to maintain l
competition between party related newspapers. But when 
vision of the system was proposed by the non-socia
government, concensus was broken as the argument now
to maintain a diversified national press structure. This ref
ted the fact that the subsidy system had not prevented con
ration as well as relations to the parties had been losened 
vour of journalistic professionalisation.

In 1993 the shift of focus or arguments for maintaining 
press subsidy system was, according to Skogerbø, further
perhaps finally – de-ideologised. In its white paper from t
year the Labour government emphasises four obejctive
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goals for the system: to secure high readership, to prom
issuing of local newspapers where there are sufficiently la
markets, secure national quality papers and competition
tween papers in as many localities as possible. Skogerb
serves that the original and central argument – diversity
competition in communities – is now enfringed to but o
objective by the same party, which earlier promoted this athe
raison être of the subsidy system. The question is, of cou
whether it is correct to say, that the policy objectives lack id
logical justification, even though, admittedly, the focus h
changed or has been broadened and adapted to realitie
after all, it is a political position still in favour of modifying th
logic of the market, but the possible distiction between po
cal positions and ideology does not become clear.

Whether the claimed lack of ideological justification refe
to the lack of a consistent and static concept is hard to tell
on the other hand it might be too much to expect from po
cians of today, even more so as Skogerbø rightly observed
tain inconsistencies in the early philosophical writings 2
years ago.

Local radio and television was introduced by the non-so
list government in the early 1980s as part of a more gen
media policy programme by the Conservative party. In its
per of 1980 the NRK monopoly was for the first time explici
questioned and seen as restricting pluralism and busines
technologically out of date, a fact that forced the Labour p
to present a more elaborate defense for the monopoly 
point of departure in a citizens’ rights argument. So, wher
the conservatives positioned themselves on favouring lib
lisation in order to extend freedom of choice for the consum
the Labour Party took point of departure in the citizen pers
tive. Thus the political configuration emphasised the tradi
nel dichotomy between market and cosumers and regula
and citizens – a dichotomy pointed at several times in the
sis, but not sufficiently and open-mindedly scrutinsed.

When proposing local radio and television a series of ob
tives were announced, which could hardly be rejected by o
parties: after all, who could vote against decentralisation,
mocratisation, participation, access and liberty of express
In Skogerbø’s analysis the arguments can be seen as c
derate political salesmanship, but on the other hand it was
a two-eged sword, as all arguments could later be used 
the Labour party later proposed restrictions in order avoid
vain though) commercialisation and to secure local autono

The development of local radio and television is descri
structured around the notion of privatisation defined as the

...transference of responsibility from the public to the
private sector regarding the regulation, financing and
production of services (p. 233)

– not to be understood as an overnight decision but a gra
development from the point of no return when local radio 
television was introduced, in the first phase administrativ
in the second due to a formal change in legislation – still a
experiment though, with several extension until 1988. Sko
bø describes this phase as a field trial of the market poten
of the new media – neglecting the important fact that adv
sing was not allowed until the Labour party suddenly chan
57
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its position and proposed that advertising was introduce
the local media.

The tendency of privatisation was fully accomplished wh
the decission to establish a privately owned and solely adv
sing financed second national television channel was reac
although the company is, to some extent at least, consider
be a public service provider due to the obligations to deliv
universal service for both minorities and the majority . Thus
both cases, the instruments available to regulate the broa
ting media became weaker in favour of the logic of the ma
including the imbedded tendency of concentration of own
ship. Skogerbø writes:

...a development that is the least desirable judged from
a citizenship perspective (p. 258)

– all through the thesis an unquestioned dogma – one won
why. Still she maintains in the conclusion of chapter 8 that

... the public’s right to information and a diverse
programme content has been toned down in favour of
increased emphasis on the value of liberty of expression
and freedom of choice in the form of diversity of chan-
nels. (p. 258)

And she continues:

...all aspects of broadcasting have a private actor /(and)/
privatisation in terms of regulatory instruments is so
extensive that there are few instruments left to restrict
ownership, cross ownership and secure a diverse pro-
gramme menu in the ’new’ and redefined public service
channels. (...). However, the removal of the broadcasting
monopoly, in itself an opening for new voices, actors and
interests to the means of communication, represents a
numerical extension of freedom of choice and expres-
sion, an observation that has been used to justify further
liberalisation. (p. 260f.).

One fact mentioned, but skiped in the quotation, is the no
insignificant reality that NRK is still with us. The term ”the r
moval of the monopoly” might thus be a bit misguiding
nothing has disappeared, but more has appeared – the pos
consequences for the old public service company and th
ture results of the generally market driven development 
withstanding, of course. One wonders if that is so bad.

In the last chapter (9) before concluding in chapter 10
structural characteristics of the Norwegian media structure
its development are illustrated based upon different statis
data.

Regarding the press it is obvious that the subsidy sys
has not prevented concentration and cross-ownership. O
other hand, it could be suggested that the system has had
sitive effect on maintaining a high number of papers, whe
a decrease has occured in the other Scandinavian coun
Whereas readership has increased in Norway the oppos
the case in the other countries. One could be tempted to
gest that Norwegians like newspapers more than their ne
bours and in fact that is why Norway has that many papers a
not because of the subsidy system.
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All in all the combination of the structural development a
the watering down of the justifications for maintaining t
press subsidy system may in the long run, according to Sko
bø, reduce the ligitimacy of the system.

Finally regarding local radio and television. It is a w
known fact that during the 80s Norwegian policy in this fie
was not, what would have been only logic, a both-and po
but rather a neither-nor policy – or with Svennik Høyer’s
phrase a decade of ”tragedy and disaster”. The disaster 
cially hit the commercially oriented part of the stations as a
recent investigations into the fragility of station economy 
proved. Although administration has been liberal and for
stance allowing the Danish owned Aller to play an import
and perhaps operatively controlling role on many radio stat
this segment can only be described as a mere crisis.

The crisis was not complete, though. According to the d
provided the total numbers of local radio stations only dec
sed from 458 in 1989 to 416 in 1993. And further it 
concluded that diversity as defined by the type of license h
ers remained high as did the survival of less general sta
outside big city areas. Also among local television the pic
is showing a rather stable situation.

The chapter, which is characterised by lack of more de
led statistical data and descriptions on the different type
stations as to hours of transmission, sharing of transmit
programming profile etc., concludes that keeping local ra
and television non-commercial has not been accomplishe
rather logic development since advertising was introduce
1987. On the other hand, as already mentioned, when ad
sing was introduced many sceptics feared that the chips 
really down and that commercialism and centralisation wo
hit the fan.

According to the data presented, the development tu
out more differentiated. Or in other words:

...the combination of very liberal licensing practices that
aimed at obtaining quantitative, rather than qualitative,
diversity, with a privatisation of the responsibilities for
financing the activities, had to produce problems. In this
perspective, the degree of stability and diversity that
could be observed until 1993 may be regarded as more
surprising than the problems. (p. 312) .

The last chapter winds up concluding that the observed the
tical convergence around citizenship and representation
shown its parallel in policy discourse and arguments, tho
the changes have not been dramatic.

Regarding the press policy, according to Skogerbø
objective of political diversity as a justification for the subsi
system was replaced by vaguely and pragmatically formul
objectives making it more vulnurable than if for instance a c
tural diversity goal had been chosen. At this point the poss
consequences of a qualitatively defined selective subsidy
tem are unfortunately not elaborated on.

As regards the broadcasting sector, Skogerbø maint
that basically the objectives have survived, whereas oper
nalisation has changed in favour of privatisation and con
quently with still less possibilities for regulation and san
tions.
58
Skogerbø obviously is not satisfied with this developm
and its future prospects, and after having discussed the
and cons related to the citizenship argument and the free
of expression argument, she ends up by listen three diffe
models for future regulatory systems, or more modestly
with her own words

... sketch several alternative ways to justify public regu-
lations in the ’ínformation society’ (p. 322),

although the term ’information society’ is never defined n
dealt with otherwise.

The models are presented briefly: one: is to maintain, some-
how, the existing tradition of public service institutions; two:
the install a division between commercial and non-commer
segments, and three: to support based on values, rights a
types of media production. All three models have their we
nesses as clearly stated, and no final recommendation is
vided. But as this thesis is not a policy white paper, one c
not expect that anyway.

It should be emphasised that the thesis contains a lot m
space time has allowed concentrating on, and that the m
complex and insightful discussions contained in the work 
not been given full credit. Despite the critical remarks it sho
be stated that the thesis has a high academic standard
successfully pursues its goals.

Ole Prehn
Dean, Faculty of Humanities
Aalborg University
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Alf Linderman:
The Reception of Religious Television.
Social Semeiology Applied to an Empirical
Case Study
Department of Theology, University of Uppsala, 1995 (Doc
ral dissertation)

The study of religion and of the media have taken interes
turns in recent years. In both fields, interest has shifted a
from some received approaches toward a focus on pop
practice. For religion scholarship, this has meant an open
to vernacular and informal modes of meaning and spiritua
the so-called ”new paradigm” approaches detailed in an
portant article by Stephen Warner (1993). For media scho
ship, this has meant an openness to understanding mod
experience beyond the rational ”effects” models. Me
audiences are not always actively engaged in information-
king, for example. Sometimes they are looking to popular 
ture for things that might originally have been provided by f
mal religion.

Media studies have traditionally had little to say about 
possibility, concentrating attention to religion in studies of f
mally religious media such as televangelism or religion jo
nalism. Alf Linderman demonstrates that such an approac
religion in the media has been too narrow.

But his work is far more significant for the fact that he 
gues that to adequately account for religious meaning-ma
in the media age, new theoretical and methodological tools
necessary. In the process, he presents a systematic and d
consideration of a variety of theoretical and methodological
proaches. The result is a cross-disciplinary synthesis whic
highly suggested, and which will no doubt prove to be ger
nal of further work by Linderman and others and for stud
well beyond the confines of ”the religious.”

Linderman’s argument begins on sturdy ground. Believi
along with Berger and Luckman, that reality is socially-co
structed, he moves quickly to an assessment of the instru
tality most relevant to such construction in modernity, 
question of signs. Along with others such as Eco, he assu
that signs have some autonomy, and that a science of sig
possible and is socially-mediated.

The central question raised by such an approach is
viously that of the determinism of these signs and sign-
tems. Where is the location of symbolic production? Is it in
nal or external to the individual? Thus, the issue is the dete
nation versus the agency of symbolic production. Linderm
resolves these and other questions through a construct he
”social semeiology”, an approach which integrates Saussu
and Piercean semiotics with the symbolic interactionism
George Herbert Mead.

In the process of constructing his argument, Linderm
contributes a very helpful turn in ongoing debates in the f
over the appropriation of the various sciences of signs into
study of the media (Jensen, 1991; Fiske, 1991; Newco
1991). The problem with many conventional readings, Lind
man (and Jensen) agree, is the relative de-emphasis in 
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approaches, particularly those drawn from Saussure, on th
cial context of symbolic practice. His label, social semeiolo
is intended to be more inclusive than others’ and to focu
the autonomy of the receiver or interpreter of signs. In the s
plest terms, it is an elaboration of Pierce more than of S
sure, and describes how Pierce’s sign-referent-interpretan
ads can be understood and described as dynamic, not sta
linear.

This approach necessarily binds symbolic reception fr
the world of sign systems into the formation and developm
of the self. Under Mead’s symbolic interactionism, the ”I” b
comes the ”me” by taking on board the socially-defined m
nings and understandings of the larger world, ”the individ
internalizes the perspectives of the social whole,” as Lind
man puts it. By suggesting that symbolic practice and so
development can be so closely linked theoretically, he is 
at some great distance from traditional or ”received” und
standings of the social significance of the media and pop
culture. These latter approaches have tended to assume, 
first instance, a clear demarcation between the ”authentic”
”natural” realm of psycho-social development and the ”in
thentic,” and ”artificial” realm of modern cultural artifacts.

Linderman then proceeds to an elaborated model for m
ning which accounts for 1) texts; 2) individually actualiz
meaning; and 3) internal and external contexts of meaning
cluding discourses, genres, and repertoires. In the end, he
gests that the power in textual consumption lies with the
cially-embedded individual, not with the text, thus unequiv
cally addressing that major question. At the same time,
model allows for innovation and change. Meanings expec
as well as social contexts lived can be sources of either s
lity or change, under appropriate conditions.

The empirical core of this study is the question of the r
gious use of television, and it is addressed through a thoro
and nuanced study of this genre and of a specific case.
comprehensive review of the history of religious broadcas
in Sweden and the United States, Linderman is able to d
attention to the relative position of ”religion” (formal religiou
institutions) and ”the media” as guarantors of transcende
and meaning in contemporary life in each country. In both c
texts, practice has been typified by a process of ”media ad
tion” away from support of church life. At the same time
clear institutional relationship between the media and relig
persists.

This then sets the context for the reception case study,
of a fascinating para-religious quasi-documentary called The
Other South Africa. While not an example of formal ”religiou
broadcasting”, this program resides within the context of r
gious-symbolic media practices which have gone bef
Clearly designed as a sort of ”Christian travelogue” of So
Africa under Apartheid, it was produced in the mid-1980s a
vehicle for increasing both missionary and pecuniary z
among American Evangelicals. It was apparently distribu
by both Evangelical ministries and South African travel o
cials, including South African Airways.

The Other South Africa thus has a status which made
particularly useful for analysis of the social, historical, a
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individual contexts of meaning reception. It was not reall
religious television program. It was not really a travelogue
equivocal genre enabled Linderman (and other of his col
gues) to use it more heuristically than might have been po
le with a different kind of text. Because of its obvious politi
and social implications, it further allowed Linderman to a
dress a wider range of symbolic issues than might have 
possible otherwise.

Reception interviews were conducted with both Evang
cal and Non-Evangelical University students in the Uni
States, and with a small sample of Swedish informants
general, this analysis revealed that three types of symb
meanings were active in the program (as revealed through
tistical analyses and subsequently probed in the field data
Its religious authenticity; 2) Its status as a ”documentary” (
is, how and in what ways it looked ”true”); and 3) Its inferr
or stated commercial aspirations.

But what was found about the way these audiences re
to this text was less important to Linderman’s study than
way it was found. That is, a social-semeiological analysi
the interviews revealed the complexity of the process of m
ning-making, along lines broadly predicted by the proje
theoretical arguments. Along each of the major dimensi
for example, interesting and illuminating examples of mean
construction were found. In another analysis, Linderman 
bed ”atypical” responses to the program (i.e., American Ev
gelicals who found the program not to be credible, and N
Evangelicals who found it credible, for example). These ca
served perhaps better than others to illustrate how the va
symbolic capacities of the program were negotiated and 
by these viewers.

As in any study influenced by qualiatative and recept
traditions, some question about generalizability always lu
Based on his findings, Linderman is able to make a com
ling argument that the quality of the data, and the depth
sophistication of theoretical lodgment, can compensate for
de representativeness. The question should always be, ”d
know more than we did before we read this study?” In Lind
man’s case, the answer is clearly ”yes.” In the end, the q
tion is always one of what is gained and what is lost by a g
method, rather than some absolute standard anyway. Two 
retical issues do persist throughout this study and the la
emerging tradition of which it is a part. The first is the quest
of essentialism. That is, it is natural to ask of such phenom
”what is it that makes this essentially a ’religious’ act or pr
tice?” This is related to the larger question of the serious
or triviality of popular practice when compared to traditiona
understood religion. To formalist or essentialist voices, mos
whom seem to base their arguments on some derivativ
Durkheim and the notion that there are both ”substantive” 
”functional” ways of understanding religious practice (th
relegating the popular to the latter category) Linderman’s a
ment is that in contemporary religion, this distinction is un
scrutiny. Late modern or post-modern religion (if you will) 
the west is functional around the individual self, admitted
but this does not necessarily mean the disintegration o
substantive inscription of the religious on the social as see
Durkheim.
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But the question of the nature of underlying social relati
still obtains. Are there to be things called ”social structures
the essential modes of social life are individual practice
symbolic construction? If so, how are they systematic? Fur
consideration is obviously needed, a project to which Lind
man’s work contributes much.

A second issue implied by Linderman’s approach is 
problem of ”meaning” itself. Put simply, it is the question 
the status of the process of individual meaning construct
That is, how do we know that individual meaning construct
even takes place? Wuthnow (1987) has argued that it is
possible, in fact, to know ”meaning.” We don’t have the m
nings themselves, just the discourses about them. In the 
vein, we might ask if the ”I” (contributed by Mead to Linde
man’s argument) can ever be known. Meanings are alw
derived from an interacting set of directions and contexts
Linderman has demonstrated. What we don’t know is whe
there are autonomous ”I’s” and autonomous meanings in
ved in the process.

A way around this latter dilemma is, in fact, implied 
Linderman’s approach. An anthropological turn would ask,
stead of ”what is the meaning?” ”WHERE is the meaning
Linderman’s study provides ample evidence that meanings
lodged in an interplay of individual, cultural, social, and h
torical symbolic relations.
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Brett Dellinger:
Finnish Views of CNN Television News: A
Critical Cross-Cultural Analysis of the
American Commercial Discourse Style
University of Vaasa, 1995 (Doctoral Dissertation)

In Europe and through much of the world, the reception of 
vasive imported television news services has led to wide 
culation and consternation, but a dearth of scholarly ana
Brett Dellinger’s contribution is useful and laudable becaus
provides far deeper insights into American forms of televis
news than appear in most critiques of Americanization, w
offering an innovative reception analysis of an cultura
appropriate audience. Finns are a suitable target of ana
due to their considerable English language skills contras
with their substantial differences in culture and broadc
traditions from America or Britain. The Finnish audience, 
tes Dellinger, does not accept the American style implicitly
news. But the author clearly fears they may come to, the
affecting the very structure of the ”language of public disco
se” in Finland and throughout Europe.

While essentially valuable, Dellinger’s project is dimin
shed by some conceptual and organizational difficulties an
exposition of his research with Finnish subject audien
which is less than lucid. Dellinger’s first chapter discusses
nature of public discourse in Finland, focusing on the even
news programs of Yleisradio (YLE), Finland’s public broa
casting service. The chapter concludes with mention of th
creasing penetration of Time Warner’s (the new owner of T
ner Broadcasting) Cable News Network (CNN) in Euro
Chapter two builds the case for the present study by addre
weaknesses in traditional content analysis, and their failu
discover deeper levels of meaning creation. He also introd
differences in the American news style, here defining a im
tant component of the American news discourse called ”
ing”, although the reason for discussing this aspect of
American style here is unclear.

Chapters three and four present a cogent summation of h
rical factors leading to the development of American televis
news, dating back more than a century. This is an eloq
effort to more accurately position this broadcast style hi
rically, for it is not a modern development at all. The deep ro
of commercialism and hucksterism in American broadcast
paralleling governmental rejection of public service bro
casting, are demonstrated. American television news is sh
to have been born into a family of salesmen, not journalist

American public broadcasting, which so far has gener
avoided the style Dellinger identifies, is truly the more mod
approach in the U.S., the author argues in footnote (fn. 
69). Practices which have become standardized in the indu
since the days of the first newscasts, were originated as m
of holding an audience from commercial to commercial, p
gram to program. Chapter four raises the difficult question
”control” of the news, as exercised by journalists, governm
media owners, and advertisers.

Chapter five takes us finally to the realm of theory, pay
respectful visits to Hall, Gramsci, Barthes, and Fiske. De
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ger not only makes a strong case for the ideological hegem
of cultural products, but lays bare the linguistic roots of 
branch of communications scholarship grounding his proj
He skillfully builds his case against the conglomerate dom
ted, commercially oriented American TV news industry t
point when, just as the reader prepares to toss the glo
image of Bernard Shaw and Peter Jennings out the windo
a desperate act of self defence (à la Jerry Mander’s Four A
ments for the Elimination of Television), we are confronted
Fiske’s active audience, the possibility that we make our m
nings, we find our own pleasures, in the morass delivered t
from New York, Hollywood, and Atlanta. But Dellinger wise
counsels that,

To completely embrace Fiske’s approach, it seems, would
place the concerned critic in danger of over-emphasizing
radical rhetorical analysis while under-emphasizing the
actual operations of the capitalist economy and the cul-
ture over which it exercises hegemony. (146)

Having posed this challenge, the author answers it by intro
cing one methodological approach taken in this project: Crit
Discourse Analysis, a method which ”enables the media c
to ’denaturalize,’ or expose the ’taken-for-grantedness’
ideological messages...” (148). The method, according to 
linger, ”offers the opportunity to adopt a social perspective
the cross-cultural study of media texts” (149). Dellinger dra
from the pioneering discourse analysis of Teun Van Dijk to
monstrate ideological components of news discourse. A 
trast is drawn between implicit and explicit forms of discour

Dellinger then moves to the core of his analysis, the lac
method of cross-cultural analysis as advanced by Hart
Schroeder of Vaasa University, building on Russian eth
psycholinguistics. ”Lacuna,” explains Dellinger, ”refers to p
ceived or unperceived ’gaps’ in cross-cultural texts (in wh
there is a nonequivalent lexis) or other poorly understood 
tural items” (160).

Chapter six details the methodology and presents find
from the study. Five minutes of a CNN International 
CNNI) broadcast are analyzed discursively. A Finnish int
pretation summarizing the comments of Dellinger’s Tur
University student informants, and his own extensive co
mentary is then offered for nine specific elements of this b
audio-visual text.

Chapter seven returns to a discussion of framing in tel
sion news, and development of ”formula” newscasts. Oddl
draws from one news consultant’s 1971 format recommen
tions (fn. 47, p. 213). American TV news is a stagnant ge
but not that stagnant. Dellinger’s intent here is to introduc
second cross-cultural analysis of CNN, this of CNN’s G
War coverage. Examples of news framing which neglect
Iraqi point of view, allude to a terrorist threat, dehuman
Iraqis, overestimate Iraqi strength, and self-promote CNN
discursively analyzed.

The dissertation’s final chapter addresses concision, a 
proffered by Noam Chomsky (perhaps to explain why he c
get a hearing on American television). The term refers to
need, in American commercial television news, to expres
idea within a very limited time frame, since every second of 
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time carries a high dollar value. To offer but one example of D
linger’s cross-cultural phenomena, American television’s c
cision is unaccepting of silence, whereas to a Finn, silence
kes positive connotations (275). Dellinger attempts to const
a cross-cultural definition of concision, using Finnish p
spectives on the CNN program Crossfire. Dellinger’s too brief
conclusion offers little summation, but only the vague hope 
emerging information technologies will make redundant 
concerns about an inadequate, centrally controlled mass m

As the one consistent object of comparison (since sev
variants of CNN are used) the analysis presented of YLE is
limited. Discursive analysis is provided of a portion of a sin
newscast, one Dellinger admits to be unusual. This gives
reader little faith in the representativeness of his sampl
Finnish news, upon which much of the rest of the project re
Suggesting in his introduction that ”the written word” is t
current style of discourse preferred by European public ser
broadcasters sets up the contrast with American TV, w
ignoring its internal contradiction. YLE has a spoken (
written) and visual style of news presentation of its own, al
a different one from American broadcasters. Their writ
write for television, not print, only following different rule
from American writers.

Chapter two is a curious collection of feeble justificatio
for this very justifiable project. The methodological criticis
of content analysis as aid to understanding of cross-cul
communications might have been persuasive had Dellinge
chosen to critique two highly ideological and methodologica
unsound studies to make his case. These are a 1983 stu
CNN by the conservative Media Institute, and Mickiewic
1988 analysis of Soviet television, Split Signals: Television
and Politics in the Soviet Union.

As a comparison of styles and as an historical analys
American television news, this project excels. But Dellinge
method ultimately reveals little, for it is bogged down by D
linger’s restatement of aspects of the American style
though his systematized viewing of YLE and CNN texts b
subject audience served more to reinforce his own compla
about American broadcasting than to expose the lacun
seeks. Dellinger’s informants are rarely heard – no exten
transcription of interviews is provided. His analysis 
subject’s responses to CNN lack credibility since few exa
les of informant responses are offered. Dellinger’s analys
Gulf War coverage adds little to the massive literature alre
addressing the subject, a literature substantially ignored h

While Dellinger’s method offers many advantages – a c
dible exposition of lacuna in this situation would contribu
massively to the understanding of cross-cultural mass com
nications – this research is replete with enough inconsisten
and biases to make the positivist cringe. (Dellinger seem
trust, for example, that his informants report only on the sp
fic YLE and CNN newscasts they have been shown, and
regard, at his request, any other TV news they may have s

The choice of Crossfire is unfortunate, for it is a uniquel
conservative and deliberately ”no-holds-barred” interview p
gram on the fringes of mainstream national news. The v
issue being debated in Dellinger’s sample Crossfire, sexual
harassment in the workplace – virtually a non-issue in Finla
62
itself represents a lacuna to the Finnish audience. Given 
another program addressing a more culturally relevant to
might have led to more insightful data on the cross-cultura
ception of this form of American commercial discourse styl

Dellinger’s descriptions of CNN are often problematic. H
first chapter concludes with an introduction of the CNN Int
national phenomena, but this early appraisal of the C
”formula” is misleading. CNN’s success was more the re
of prevailing trends in media economics than, as Dellin
suggests, the decisions to shun trade unions and buy in dr
tic, if unimportant, pictures. These were the inclinations
most American broadcasters during CNN’s inception.

More significantly, this project never fully addresses CN
International as an object of analysis independent of CNN
there a difference? Anyone who has watched CNN inside
outside of the U.S. would likely think so. And Turn
Broadcasting certainly considers its international product to
unique. Turner adds and differentiates products so rapid
the global and domestic marketplace that it would be impo
ble for any scholar to understand them fully without comp
hensive primary research involving some combination of di
contact with CNN and content analysis of individual ne
products. Dellinger ’s failure to do so embrangles his projec

CNN International, the only service of Turner Broadcast
currently seen in Europe, is a peculiar amalgamation of 
grams and production practices borrowed from CNN’s dom
tic services, from American cablecasters and broadcas
from other global broadcasters, and some practices uniq
created for this service. It is far from a clone of CNN’s m
domestic service, which is itself a unique creation, in many
spects very different from other popular television news se
ces in the U.S. Not until page 167 does the author inform
that his main CNN sample is actually a broadcast of C
Headline News (one of CNN’s domestic services) on CN
So various unique Turner products are viewed by the Fin
sample: Headline News, Crossfire, and an example of CNN
war coverage, but a typical portion of the routine CNNI co
rage a Finn is most likely to see is never used.

Even if a typical CNNI text were used here, the choice
this channel remains problematic. It is probably reasonab
say that CNN International in Finland is the best locally av
able example of the American commercial discourse style 
linger devotes most of the dissertation to identifying, but i
vital that his reader understands it is but one very bastard
and particularly internationalized example, far from repres
tative of American television news.

The culturally specific particularities of the reception 
global media products is of considerable interest, but such
ducts must be properly analyzed on their own terms, and
unquestioningly identified with the nation and/or culture n
tive to their ownership. Should Rupert Murdoch implemen
global news network of his own, as he seems to be doing, 
national or cultural identity shall we assign it? Would it be A
stralian, American, or English? It would more likely be a u
quely international product, produced by and for a variety
cultures, and produced in a great many places. CNNI is su
text now, even if its producers remain predominantly Ameri
and borrow heavily from American broadcast traditions.
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Dellinger might have benefited from a closer collaborat
with one of the major communications research centers in 
land: Tampere or Helsinki. One indication of this is either 
ignorance of or inappropriate choice to ignore other signific
Scandinavian studies addressing similar issues. Espec
noteworthy is Ritva Levo-Henriksson’s largely quantitati
cross-cultural project, Eyes upon Wings: Culture in Finnis
and US Television News. Levo-Henriksson’s set out to reve
more about American and Finnish culture than about asp
of reception, but nonetheless addresses many of the 
issues as Dellinger. Her project was started in 1987 and 
lished by YLE in 1994, so should have been accessible.
recent work of Ingunn Hagen of the University of Bergen a
Stig Hjarvard of the University of Copenhagen might also h
been employed to further probe the use of television new
the broader Scandinavian and European contexts.

As ”... an attempt to structure and explain Finnish audie
perception of American commercial news broadcasts” (1
Dellinger’s project succeeds. He is to be commended
theorizing the existence of an American commercial disco
style in the cross-cultural context, and proposing innova
methodological mechanisms for its analysis, even if he fai
demonstrate their efficacy here. His is a thoughtful review
the literature on objectivity, news as propaganda, and con
of news, and an intelligent, if conspicuously left leaning h
tory of American broadcast news. Dellinger’s writing 
always clear and crisp and perhaps in consideration of his
gely Nordic audience, is not inundated with English jarg
The dissertation provides excellent footnotes throughout.
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Dellinger makes an important start at understanding cu
ral impacts of imported television news, a phenomena too 
ignored or glossed over by scholars. But just as he wisely
cards empirical analytic paradigms, he must also discard
outdated media imperialism paradigm which lurks in his p
ject’s recesses. Global conglomerates create global prod
for an imaginary global audience. What does this mean to
very real consumers of these alien genres? As the global b
casters grow, Dellinger’s will surely not be the last word 
this topic.
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